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The digital marketing program focuses on enhancing the performance and implementation of the
marketing function for tangible commodity products and services based on traditional marketing
concepts and methods as well as modern computer technologies and applications in conjunction
with the electronic marketing field's developmental renaissance. This program is designed to
provide students with an understanding of marketing's foundations and contemporary concepts,
as well as develop their abilities to plan marketing programs and expand their marketing
horizons.
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e Familiarity with contemporary scientific marketing concepts.
e Extensive knowledge of contemporary marketing methods.
e Marketing communication, negotiation, and advertising campaign creation using
computer programs.
e Collecting and analyzing market information using information technology.
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Work in e-marketing strategies.
Working as CEO and marketing director in organisations that want the most consumers.
Self-employment and the formation of private entrepreneurial endeavors.
Serve as a manager and Internet content and social network expert.
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e According to this plan, the student must complete (76) credit hours in order to
earn a diploma in digital marketing.
e The distribution of required credit hours for a digital marketing diploma is as
follows:
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Studies in Arabic and Islamic thought
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Health, Safety and Profession Ethics
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Arabic Language(100101)

This course aims to introduce students to the Arabic language as a system
consisting of interrelated and integrated levels and to enable them to correctly
use linguistic ,morphological, grammatical, and rhyming skills in accordance with
available theoretical and poetic texts. In addition, the principles of writing and
numbering and distinguishing between the study of biography, fictional art, poetry
issues, and current issues affecting the Arabic language and its development and
raising its level.
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The course aims to develop the four basic skills of the English language for the student,
namely (writing, reading, speaking, and listening), which enhances the process of
understanding and comprehension, and the correct pronunciation of spoken and written
words and sentences linguistically and enables the student to communicate effectively
through the use of the ""dialogue and conversations' method. In a variety of "'scientific and
practical' situations, in addition to developing their writing and reading skills through
interactive exercises that integrate traditional education with technology-based interactive
education.
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This course intends to identify computer components and their various units, computer
development and classifications, computer generations, counting system classification,
memory unit, arithmetic and logic unit, input and output unit, operating system, and
programming fundamentals.

Practical part: The course's objective is to provide students with an understanding of the
computer’'s components, including the CPU (central processing unit), storage units, and
input and output units. And software components such as various operating systems, such
as Windows, and a variety of computer applications, such as Microsoft Office, the Internet,
and e-mail services.
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The aim of "Entrepreneurship 1" is to encourage a culture of entrepreneurship among
students by developing their positive attitudes towards the establishment of the concept of
self-employment (private) in exchange for job work after graduation, as an alternative to
self-employment, through the development of a set of "personal and technical™ skills.
Which provides students with the business world, the characteristics of entrepreneurs
within it, the ingredients for the success of an entrepreneurial project, and the obstacles
associated with it.
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The Entrepreneurship 2 course aims to teach students how to launch an idea, find sources
for it, and build an integrated business plan to launch a successful independent project
after graduation. Its marketing, administrative, and financial aspects must work with it.

Physical Education Culture (100201) 4xxly , 4485 -6

conaly A Sl ALy Al iy pad ) sl 5 (5l aila b g lin) A8 i Al 1) GG (3lisa iy
il leall s egsabaal) aal L) dilial cadill y Al daall (3iad dpecine A8 sha slulS Ll s il
lall s Al 38 5 ¢8 Ul S 5 cail) 5SS elgile i jlaiall (il 5 e Laall) by )l ladY) (mnd dpuld)

el ol ) oyl g8l aad s o5 8

This course covers the definition of physical education, its goals, and its link to general
education, as well as the rules and most significant abilities and concepts of certain teams
and individual sports. And refereeing internal and external matches and activities,
recognizing stadium injuries that impact players inside and outside the stadium, and
conducting internal and external matches and activities. Knowing its symptoms, causes,
and treatments. This course also covers sports tournaments and athletic events.
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This course provides an in-depth understanding of global and local corruption, as well as
its complex manifestations in formal and informal institutions. The course also examines
the most significant factors that increase the likelihood of corruption’s emergence and
spread, including the structural organization of state institutions and the political and
social complexities that affect the work of these institutions and weaken their ability to
combat this phenomenon.
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This course introduces the student to Arab-Islamic thought, its foundations and goals, and
Islam as a doctrine, law, and manner of life. Additionally, the student should understand
applied Islamic systems and the most essential scientific parts of Islamic heritage and
urbanization.
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The aim of this course is to introduce students to the concept of professional ethics within
the context of realizing their legal responsibilities. The significance of keeping to the
principles of public safety and the ethics of professional employment Also focused on were
the personal characteristics, abilities, and technical skills that an employee must have, as
well as the significance of maintaining the confidentiality of private information, how to
deal with work difficulties, and how to handle business cases in an emergency.
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In this course, the student will learn about matrices and determinants, functions
and their properties, exponential and trigonometric functions, limits and continuity,
differentiation, applications on differential integration, and applications on
integration possibilities.
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This course addresses many topics related to developing the personal skills of the student in
effective communication to understand and influence others, strengthening his leadership
abilities, and in line with the goals of the college, towards preparing a scientifically and
professionally qualified staff to prepare for the future, face its challenges, and be able to
meet the needs of the community. The course also works to enhance the self-confidence of
the student and shows the importance of body language in communication and
communication.
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This course includes human behavior and its relevance in analysing buying behavior and
online behavior, as well as behavioral models that explain purchasing behavior to create a
successful marketing plan. And teach them to apply behavioral ideas to Palestinian
consumers. And Internet-related elements and variables that may be utilised to research
consumer behavior. The course will also cover product purchase choices and consumer
behaviour theories. It also describes how the company analyses the eventual customer for
each product or service and develops its offerings to adapt to changing consumer behavior.
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This course examines marketing and digital marketing as a science and an art, its
main elements, the extent to which the product is affected by the environment in
which it is developed and presented to the consumer, and the extent to which
consumer behavior affects the mechanisms for developing the offered commodity
and methods for promoting it traditionally and digitally and presenting it to different
markets and demographics. Students will learn about the Internet, social media,
search engines, digital analyses of electronic consumer behavior, the digital
marketing mix, viral marketing, marketing transparency, and electronic consumer
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interaction in this course. The course additionally covers physical and digital
marketing environments, their kinds, and the marketing information system
components needed for effective marketing research.
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This course covers digital content management systems, their elements and
functions, the classifications of web content management systems, the best
electronic content management systems that allow students to freely create various
types of websites and digital platforms, the reasons for relying on digital content, the
criteria for choosing a CMS, and common errors. Web content management
systems, how marketers choose them, and how to create and manage effective
digital content on social media and websites
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This course covers the practical principles and rules needed to design a website,
starting with planning and analysing the needs of either the visitor or the website owner
and ending with the production of a complete website that anyone can browse and
publish on the Internet with the appropriate needs and objectives of each website,
whether it is a commercial website, displaying information, or control sites.
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in addition, this course aims to learn the students the steps of interface design that must
be followed to produce usable and user-friendly interfaces, and Adobe XD, Figma, and
others may be used to replicate the rules. Prototyping the intended design before
manufacturing and Internet dissemination. The advanced step involves developing the
basic design into a website, considering nhumerous website kinds and the design's fit

with the website's goals.
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This course covers market behavior, consumer daily activities, marketer
influence, anticipating consumer behavior, consumer behavior and marketing
strategy, and consumer behavior theories. as well as Case studies, consumer
behavior, and the buying process Motivation, engagement, lifestyle, cognition,
learning, and attitude are internal elements; culture, subculture, social class,

reference, and family groups are external.

This course also exposes students to growing consumer and public data
sources, the logical process of data to knowledge, and the tools needed to make
better consumer and public decisions. Also, learning that Emerging digital
technologies and social media create vast volumes of data daily, which might
indicate audience and customer preferences and behaviors. This course covers
online audience and consumer analytics and their use in marketing and

communication.
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This course covers modern marketing trends and Internet-based business potential.
Learn how search engine marketing helps advertise projects and achieve their
objectives, such as brand recognition, greater reach, product and service promotion,
and sales. The development of a significant e-marketing and Internet vocabulary among
students, knowledge with the aspects and components of a good e-marketing plan and
successful online sales, and the capacity to assess them. Knowing search engine
marketing trends and how they affect the company's social media marketing
performance.
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This course covers graphic design basics, infographics, colors, visual materials, and the
design process. The student's graphic design knowledge. "Photoshop” and "lllustrator”
skills. Designing databases, visuals, maps, and advertising. How to produce live and
recorded programs.
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This course covers current marketing communications and how to connect them with a
successful marketing strategy. These strategies include advertising, personal selling,
promotional methods that target organisations and individuals, encouraging sales,
publishing, internet marketing, direct marketing, and other current marketing
communications tools.
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This course introduces social networks, their history, and marketing tactics for goods and
services marketed on social media. Students will also design social media marketing strategies.
This course identifies all social media sites’ tools. The training covers smart phone app
marketing, target audience and competition identification, and social media marketing tactics.
In addition Introduction to social media management, including setting up accounts, developing
content, marketing initiatives, and connecting websites to social networks. This is done through
YouTube, Blogger, Facebook, and Instagram.
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The brand's added value is frequently the primary factor in attracting customers and
obtaining a sustainable competitive advantage for businesses and institutions. This
course is regarded as one of the most essential for preparing graduates for the Internet-
based job market, as students learn how to effectively market themselves prior to
marketing any other projects using a variety of marketing strategies. This course
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concentrates on developing an influential and effective visual identity. This includes the
strategies for selecting and designing logos for various types of businesses, as well as
the mechanisms for selecting company names in a marketing manner that leads to the
name becoming a distinct trademark, including the selection of fonts, colors, and effects
that contribute to the development of a brand. A business firmly established in the
consciousness of the target company groups.
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This course focuses on the study of information technology pertaining to the foundations
of electronic commerce and its applications in a variety of industries and sectors.
Opportunities in the business environment, e-commerce strategies and the challenges
they face, elements of e-commerce and its structure, technical and commercial
motivations, competitive advantages of companies that adopt this concept first, modern
technologies, and electronic distribution channels are covered in this course. In addition,
business strategies for technological projects and transportation management are
discussed.
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This course examines organizational behavior from the individual, group, and
organizational system perspectives. Organizational behavior presents organizational
theory and the dynamics of management and employee participation in contemporary
organizations, which are theories that attempt to explain behavior in organizations, and
managers can rely on analyzing situations and devising effective practices. This course
also covers authority, powers, leadership, decision-making, communication,
interpersonal relations, organizational change, conflict resolution, and employee
attitudes and motivations. Organizational objectives and design are concerned with
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motivating employees in all categories of organizations to work more effectively
together.
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The course focuses on marketing research and presents the practical application and
value of marketing research in providing a more complete and accurate understanding
of consumers, target markets, and the business environment. The student progresses

through all phases of marketing research, from problem formulation to research report
submission.
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Students learn business English in this course. In a business atmosphere, students will
learn business vocabulary and strengthen written and spoken English abilities. In the
workplace, this training course improves English communication abilities. E-marketing
online requires this training. Three major axes organise the route. The first is learning
how to read technical literature and defining the specialization's most important
technical words. Writing a CV and giving English presentations are the second axis.
Marketers' social communication success depends on English, according to the third
axis.
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The Digital Advertising major covers traditional and digital advertising methods and
practices within marketing strategies, including developing communication content and
implementing advertisements used by various companies to promote their business and
improving linguistic skills by providing useful and appealing content. This course covers
the origins, invention, interpretation, class, and gender influences on advertising and
selling, ethics, and the future of advertising. Students learn how to utilise social media
and the Internet to reach specific audiences and achieve advertising goals in this
course.
Lectures include theoretical foundations and advertising applications. Students also
learn how to construct and run digital advertising campaigns on a budget and without
design skills. Search, social media, and Native Ads are included. Successful students
can write, analyze, and evaluate commercial ads.
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This course examines marketing strategies and their integration with various marketing
and business disciplines. The student works on formulating a marketing strategy and
implementing it in a dynamic business environment, which enables the graduate to
develop and plan administrative policies and strategies from the perspective of senior
management, specifically the role of the general manager in the context of institutional
problems. analysis The quartet of strengths, vulnerabilities, opportunities, and threats,
practical steps for developing strategic policies, strategic vision in management,
strategy implementation, evaluation, and presentation.
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This course provides students with actual marketing and digital marketing experience in
the last semester before graduating. 150 credit hours of practical experience in a related
company/institution allow students to apply what they learned in school and develop
skills in transferring knowledge to marketable and economically viable projects, bridging
the gap between college and the job market. Thus, students submit work experience
reports and employers must evaluate them.
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The course covers the basics of hiring, training, developing, motivating, assessing, and
keeping workers. Students will learn about recruiting, planning, selection, internal and
external recruitment, training and development programs, and program assessment.
This course also addresses motivation and learning. The course covers employment
negotiation ideas, methods, and procedures. It includes negotiation, mediation,
problem-solving, and strategy and method selection. The course covers HRM theories,
models, and concepts. The work environment must include global company structures
and ethics, recruiting, remuneration, training and development, performance
assessment, and development. Regional HR management is also highlighted.
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This course aims to teach students Turkish reading, writing, speaking, and listening skills, as
well as how to write precise sentences, speak well, and understand paragraph-level reading and
hearing about their local area.
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The course is taken by college students in their final year of study. Students are
required to attend at least one meeting with the supervising teacher to conduct
discussion meetings and rectify the phases of the student's graduation project in order
to facilitate the implementation of any necessary corrective measures.

Each student must submit a written research paper to the Faculty of Management at the
conclusion of the semester. The paper must include an examination and analysis of
marketing theories or a solution to a marketing problem. Additionally, each student must
deliver an oral presentation of the project.
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